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The Kelsey Group and ConStat report that 78% adraddnall businesses — those that
have been in existence for more than 20 years y-orelYellow Pages advertising
compared to 52% of those small businesses thatlies@ around for less than 10 years.

Younger businesses, however, are more likely tudece-mail, search engine marketing
and Internet Yellow Pages in their overall advergamix.

The study, conducted among 289 online advertiseuisibn-makers at small businesses,
finds that younger businesses spend an average @8¥per year on advertising whereas
their older counterparts spend an average of $%BQfvertising annually. The study
notes, however, that younger small businesses ge&#6,000 in annual revenues
whereas older small businesses average $2.8 milicevenues, proving that newer
small businesses spend more on advertising thanollder counterparts.

As Neal Polachek, Senior Vice President of The &elSroup, is quoted in the release
"What is interesting is that the newer businessespending twice as much on
advertising as compared to the older businessasveto their annual sales volume...
This tells us that the newer businesses shoulddwerndto advertising and marketing
solutions that can clearly demonstrate positiverret on investment.” Resources for
local online advertising are well advised to tangetver small businesses.



